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Our Mission

Our mission is to merge clean beauty and CBD to enhance people’s overall
quality of life. Our innovative hemp-derived CBD products are developed &
manufactured under industry-leading standards. As an industry leader, our
goal is to prioritize clean beauty & natural products to help produce glowing
skin from head to toe. We put CBD education, awareness, accessibility, and
consumer advocacy at the forefront of our company. Above all, we believe

that personal empowerment starts with your health and wellness journey.




Brand Marks

Primary Logo Icon

Our logo is designed for effortless consumer recognition and to evoke The icon is used in specific instances: when their is not enough space

our goal asa company: to provide a healthful approach to daily wellness for the primary logo (ie. the web icon), when their is enough room for

routines. The clean, subtly curved design has a pharmaceutical-style it to exist above the primary logo, and in instances when the logo is

look to inspire the feeling of optimal health and trust.

cbadMD

BOTANICALS

nearby so its used as an alternative to avoid repition (ie on the boxes).
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a. COLOR

Ourlogodesignis based off of the minimal typographic
logo for cbdMD. In order to maintain the simplistic style
of the brand, only white, black, and the primary cbdMD

Botanicals color (Pantone 4173 C) should be used.

b. SPACING/SIZING

Be mindful of the spacing between the letters of our
logo. The “MD" is scaled slightly smaller than the rest of
thelogo. The “Botanicals” subtext also has a very specific
distanceundertheprimarycbdMDlogomarkthatshould
stay consitent in all use of the logo. Please do not shrink,

expand, ordistortany parts of the logo unproportionally.

c. TRADEMARK SYMBOL

The ™ trademark symbol must always accompany
the logo and be situated on the upper right as shown.
It should be scaled proportionally to the logo and

never be obscured by any other graphics or text.

EXCLUSION ZONE

The exclusion zone of the cbdMD Botanicals logo is
minimal and based upon the height and width of the
logo. There's no need for a designated white space area
surrounding the logo. However, no graphics or text
should encroach within the height or width of the entire
logo, including the ™ trademark symbol. The exclusion
zone simply encompasses the logo in a box from
edge to edge. When dealing with white text on a dark

background, a larger exclusion zone may be necessary.

©

cbdMD

BOTANICALS
@
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LOGO OVER SOLID COLOR

When using dark backgrounds, white text best
represents our clean, professional design. The
background will usually consist of the same
color (Pantone 4173 C) — with the white ‘cbdMD
Botanicals’ superimposed over the background.
The logo text must always remain white, and

only white, when used with a dark background.

LOGO IN SOLID COLOR
When placing the logo over solid color, the logo
should always be completely white, except when

placing it against a black background.

cbdMD

BOTANICALS

cbdMD

BOTANICALS

cbdMD

BOTANICALS
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Outofrespectforourdedicationtoingenuity,creativity,
and established branding, please do not take any
restricted liberties with our design. With that said,
there are some best practices when using the cbodMD
Botanicals logo. Using our brand'’s likeness in any of
the above mentioned formsiscompletely acceptable.
Primary logo, stacked logo, and dark backgrounds

are all proper ways to display the graphical logo.

v

cbdMD

BOTANICALS

X
cbdMD

BOTANICALS

Do not distort our
logo

X
cbdMC

DMTANIIT AL C

Do not crop our logo

cbdMD

BOTANICALS

X

BOTANICALS

Do not partially alter the
color of our logo

X
cloaMD>

BOTANICALS

Do not outline our logo

v
cbdMD

BOTANICALS

X
cbd
MD

Do not resize or
rearrange our logo

Do not skew/warp our logo

Our Logo | 7



Typography | 8



-
=
&
-
.
>\
-
>\
o
o
E
-
al

Dejanire Headline Bold
AaBbCc123
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#%$% " &* ()

Dejanire Headline Bold Italic

AaBbCcl123
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$% " & *()

Dejanire Headline Regular

AaBbCcl23
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$% " & " ()
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NOTE:
*Fontusedonglassbottle packagingisagoogle
fontcalled Quicksand,butinallotherinstances

the sans-serif font used should be Montserrat*

Quicksand Regular
AaBbCc123
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
1234567890/@#$%"&*()

Montserrat Regular
AaBbCcl23
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!'@#$% A &*()

Montserrat SemiBold

AaBbCcl23
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@#$% A &*()

Montserrat Black

A aBbCcl123
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$%A8&*()
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Iconography

cbdMD Botanicals frequently uses a series of custom-designed icons with simple text to express notable product and brand features. Please note that some icons may
not be applicable to all products. If you have questions about the use of our icons, please contact the appropriate cbdMD Botanicals representative.

Non-THC(C!

Any use of the Non-THC icon should be accompanied by the following disclaimer:
Non-THC is defined as below the level of detection using validated scientific analytical tools.

USA Hemp

Denotes that all hemp extracts used in cbdMD products are derived from hemp plants grown in the United States of America.

Cruelty Free

Denotes a cbdMD Botanicals product was manufactured or developed with methods not involving experimentaion on animals.

Vegan

Denotes a cbdMD product does not contain ingredients derived from animals.

Paraben-Free
Denotes that the cbdMD Botanicals product does not contain harmful parabens such as Methylparaben, Ethylparaben, Propylparaben, Butylparaben,
Isobutylparaben, Isopropylparaben, Phenylparaben, Benzylparaben or Pentylparaben.

Non-GMO

Denotes a cbdMD Botanicals product does not contain ingredients derived from genetically modified organismes.



Color Palette

We use a color palette to maintain consistency across all of our products. The colors chosen bring an inviting yet put-together tone to the brand. When designing with

these colors, try to avoid gradients and shadows, as the brands style is more minimalist in order to visually convey the clean beauty concept. Any designs associated with

cbdMD Botanicals may only use these colors or close variations. Web-based designs have some exceptions and color use may vary slightly because it is based more on

Hex codes rather than Pantone colors.

HEX
#545659

CMYK

88.76.69.96

HEX
#222222

CMYK
ASKYASRN()

HEX
#54565A

CMYK
63.53.48.34

HEX
#647C90

CMYK
64.42.309

HEX
#EF7D7A

CMYK
1.63.40.0

Color Palette |12



Tone-on-1one

Tone-on-tone text is currently a popular style in the beauty
industry, and for this reason we have incorporated light and dark
versions of the colors in our color palette. The typical styling of
tone-on-tone would be dark text over a light background, however
this can be reversed in some instances where it looks better.
Another reason the palette includes both light and dark versions

of each color is for use of white text over dark background colors

primarily, as well as black text over light colors occasionally.

Color Palette |13







Patterns & Illustrations

Consistency is the key to brand awareness, and having identifiable characteristics such as patterns helps to build brand recognition, which is a large part of our reasoning

behind the usage of our flower line drawing illustrations. The best way to go about using these flowers in styling is to individually place them as is shown below.

cbdMD

BOTANICALS

Beauty Slee
Checyklist:p

Get the most out of your beauty rest by upping your
skin care game with a new and improved routine!

CREAMY BRIGHTENING
CLEANSER EYE CREAM

cbdMD

BOTANICALS

8845 Red Oak Blvd
Charlotte, NC 28217
(704) 445-3060

www.cbdMDBotanicals.com

et b —

cbdMDbotanicals.com

CbdMr

BoTanicaL:

(“

-
HE EveRypay OF

7500 MG cBD

chdMl

BoTAN\CA\

KEOLIATING
FACIA

500 MG CBD

A\
Y-
\\[7222N
A\

L CLEANSER

VA

St T <7
A 7\\ S /? s
AN <

~unfilter —;
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Product
& Lifestyle

Photography

Product photography is the foundation of our graphic footprint. We display our products in a professional manner while

exploring some creative freedom. The cbdMD Botanicals photographic style consists of very minimal imagery with
flat, solid color background to emphasize the product and give a clean beauty feeling. Any photography (including

stock photos) not on solid color background should still maintain the minimalistic, natural, & clean style of the brand.

Photography | 16



PRODUCT & LIFESTYLE PHOTOGRAPHY CONT.

cbdMD

BOTANICALS

BODY SUGAR rR—

LAVENDER CHAMOMILE

BOTANICALS

MOROCCAN ROSE
MOISTURE MIST

codMD

Photography |17



Display Ads

Display Ads should always come in seven
sizes: 160x600px, 300x600px, 300x250pX,
728x90pXx, 480x80px, 320x50px, and
300x50px. Display Ads should always be
consistent in content throughout each of
the seven sizes. Text and phrases should be
short for legibility purposes. GlFs for display

ads would be ideal however not required.

cbdMD 20%

TryCBD | [y OFE

| | hottest HOLIDAY20
Skincare for [Erspve

under $2 0 item

BOTANICALS

¢ The new
| hottest
skin care

item

cbdMD

BOTANICALS

[3 L} " - ] ’ - » -
cbdMD ., ', Shopour

mawa . must haves!

BOTANICALS 7 “ ; :  : Wln 1S here! : NOW

Display Ads |18




Email Content

cbdMD cbdMD cbdMD

BOTANICALS BOTANICALS BOTANICALS

Our best products Hemp, Hemp
to stay moisturized [& Hooray!
all winter long. NN
Use Promo Code: HEMP

. VN, For 30% OFF Your Order

‘ i e A e & l *applies to all orders of $89+
£ I - o :
= ) i
H /]

2
CBD skin care products have been on

the rise for quite some time, but what
SHOP NOW does CBD do for the skin?

« @B ?
‘e B
@°

B A “ %}??tisa
N youthfut glow
New Yee.u', ‘ 2 .
New Skin. s

you've been looking for,
FREE 2-3 DAY SHIPPING ON ORDERS OF $59.99+ MR

All emails for the cbdMD Botanicals brand ; ‘
5 . /. 3 E N, By
Shou |d Stay COnSIStent |n element usage 4 AL ‘ V' FREE 3-5 DAY USPS PRIORITY SHIPPING ON ORDERS OF $59.99+

and styling, but should be different enough 7 ‘» AN ’ shop products

that it illicits intrigue from the recipient.

=,
(%) o

Footer content should remain the same for Va

-~ Pl
Benefits all skin types

each email. The footer should always contain

the Botanicals blog link, shop products JLAIICALS FULChdSC ~ -
: i “ _ cbdMD ‘
header, the product blocks, the Botanicals P '

ICOHS (THC_free' USA Hemp’ Cruelty Free' FREE 2-3 DAY SHIPPING ON ORDERS OF $59.99+ MR

Vegan, Paraben Free, and Non-GMO), the

Loving
i y your skinis 2
always in.

instagram posts below, and then social _ \ 3

SHOP OUR LOVE
YOUR SKIN BUNDLE

instagram handle and 3 of the most recent

icons, contact methods, and the unsubscribe
link. The only thing that should change in

the footer in each email is the instagram

FOOTER BELONGS AT THE BOTTOM OF EVERY EMAIL

S R v - I ‘ where
photos. Emails (and all other content) ' . ' i’ reafloour Txtees
: onsip S0 k NOS A
| HERE |

should follow the general brand guidelines

such as typefaces and color schemes used. - a f in ¥

1-800-973-3084 hitp://www.cbdMDBotanicals.com

free 2-3 day shipping on orders of $59.99+

Email Content | 19
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The photography and graphics for social media follows
thesame guidelinesastherest ofthe branding, butthe
specifics of what the Social Media Coordinator needs
in terms of color and styling varies with the theme
of the feed at the current time period it is requested.
For this reason there is less creative freedom in
terms of content creation because the consistency
of the feed is incredibly important and apparent
when viewing the brand profile. These guidelines
mainly relate to Instagram but can also be applied to
other platforms. When in doubt, contact the Social

Media Coordinator for the cbdMD Botanicals brand.

All profile images across all platforms should
use our primary color of teal (either the light
Pantone 566 C or the dark Pantone 4173 C) any
other content in the information section - such as
instagram stories on Instagram’s platform - should

be in line with the cbdMD Botanicals color palette.

&  cbdmd.botanicals

cbdMD 79 7,692 306

BOTANICALS Post Followers Following

cbdMD Botanicals

Unfilter your skin with CBD skincare. ¥
Use #botanicalbeauty to be featured
linktr.ee/cbdmd.botanicals

&) ) & ® &
R A fincp® PRo® Coycp®

clean beauty skincare  bath products body care

Social Design | 20



PPEVENTS
$ A\GING

Check Out This
Game Changer:

SOCIAL MEDIA POST EXAMPLES

filters
are great,
but great
skinis
better.

Daily
Moisturizer

Algae and
Sacha Inchi
extracts to
nourish the
skin
Rosehip
seed oil for
lightweight
hydration

Superior Broad
Spectrum hemp
extract

SOCIAL MEDIA STORY EXAMPLES

cbdMD

BOTANICALS

In Honor Of
National Sleep
Month...

SAVE 25% OFF OUR FAV
NIGHT TIME PRODUCTS

USE CODE: SLEEP

3

- S aRs
\ s i o
7 ™
K \ deMD ) BOTANICALS
i
\

BOTANICALS

Skin First.
Makeup Second.

Our skincare products work together
to give you the best instant glow.

Meet
your new
skincare

Creamy Cleanser 1 Exfoliating Cleanser

Rose Clay Mask OR
Exfoliating Face Mask

Facial Serum

SHOP NOW:

routine.

Brightening 3 Moroccan Rose
Eye Cream Moisture Mist

i i CREAMY BRIGHTENING
The Everday Oil 4 Facial Serum ELEANSER EtCREAM

S AN

C 1. Night Shift

2. Brightening Eye cream

Daily Moisturizer ; Brightening
Eye Cream

6 Night Shift

FACIAL
SERUM

Social Design | 21
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RY BODY Oll
ccccccccccc DRY BODY OlIL

250 MG CRD

P

cbdMD

BOTANICALS

DY BUTTER BODY BUTTER ' BUTTER

JRE COCONUT R CHAMOMILE
DEEP SEA

cbdMp | cbdMD

BOTANICALS

UNSCENTEE

BCOpAdNICMALDSW 7 : o T ( (] ¢ bd M D

PROFESSIONAL

MASSAGEOL
3200 MG

50 MG CBD PER OUNCE

EEEEEEE

250 MG CBD

\4-x<

BODY SUGAR

DEEP SEA

0
‘/$
{ )
NiTed

62.2 FL OZ (1840 ML)

JODYSUGAR |

LAVENDER CHAMOMILE

\ 1 V.
N2 ——

BODY SUGAR

PURE COCONUT

UNSCENTED ;

ieevres (CbAMD

PROFESSIONAL

codMD | e oo
MASSAGEUIL

ST = 800 MG |
MASSAGE OlL

50 MG CBD PER OUNC




Rose Clay Mask: 500 mg CBD | 2oz Moroccan Rose Moisture Mist: 200 mg CBD | 4 oz

o
Exfoliating Face Mask: 400 mg CBD | 4 oz. Night Shift: 600 mg CBD| 2 oz
Facial Serum: 1500 mg CBD | 2 oz Daily Moisturizer: 600 mg CBD | 2 oz
Exfoliating Facial Cleanser: 500 mg CBD | 8 oz The Everyday Oil: 300 mg CBD | 8 oz
Creamy Cleanser: 500 mg CBD | 8 oz. Brightening Eye Cream: 650 mg CBD | 10z

cbdMD’

BOTANICALS

MY o ad

BOTANICALS cbdMDm

EXFOLIATING FACE MASK

BOTANICALS
EXFOLIATING
EAE ARG NETAINSIER

cbdMD cbdMD’

BOTANICALS CREAMY CLEANSER BOTANICALS deMU
MOROCCAN ROSE BOTANICALS
MOISTURE MIST

400 MG CBD
FACIAL SERUM 500 MG CBD NIGHT SHIFT
. DAILY MOISTURIZER
500 MG CBD
S .
1500 MG CBD 600 MG CBD BOTANICALS

600 MG CBD
BRIGHTENING EYE CHEAM

650 MG CBD




Bath Bombs: 100 mg CBD | 2.10z. Bath Salts: 100 mg CBD | 4 oz.

B ath PrO duCtS 100 mg CBD | 2.1 0z. Each - 3 Pack 500 mg CBD | 20 oz.
Resist (Lavender) - Rise (Eucalyptus) 100 mg CBD | 4 oz. Each - 3 Pack
- Rejuvenate (Eucalyptus) Lavender - Lavender NightTime
- Eucalyptus

- Romance (Frankincense)
- Relax (Lavender) - Restore (Blend)

cbdMD cbdMD cbdMD .
BATH SALTS BATH SALTS deMD

100 MG CBD 100 MG CBD 100 MG CBD
MELATONIN + ARNICA + ARNICA +
DEAD SEA, EPSOM & HIMALAYAN SALTS DEAD SEA, EPSOM & HIMALAYAN SALTS DEAD SEA, EPSOM & HIMALAYAN SALTS
LAVENDER : CBD

EUCALYPTUS

LAVENDER

NETWT. 402/ 113G

NETWT. 402/ 113G

cbdMD cbdMD ~ 100 M6 o

BATH SALT SOOTHING ATH SALTS
BATH SALTS 500 MG CBD e 100 MG CBD PER BATH B

500 MG CBD
MELATONIN + 500 MG CBD ARNICA +
:A, EPSOM & HIMALAYAN SALTS BA I H SAI I S ‘
FOUR BATH BOMBS 2.1 OZ (60 G) EACH = T( 5

DEAD SEA, EPSOM & HIMALAYAI AR
DEAD SEA, EPSOM & HIMALAYAN SALTS LAVENDER
200255 100 MG CBD PER JAR :

LAVENDER
NET WT. 20 O 67 G EUCALYPTUS

T h 3 g P e 57 ke B LY B Lo 2AL
R e o e vy
R o o d "w‘f{gﬁs e

V.4 S o

NET WT. 20 0Z/ 567 G

3 PACK




cbdMD

BOTANICALS

Questions or comments? 8845 Red Oak Blvd, Charlotte, NC 28217 - 1-800-973-3984 - www.cbdMDBotanicals.com



